
Gender and Consumerism in Julian Barnes’ England, 
England and A History of the World  in 10 and ½ Chapters 

7 

 
 

CONTENTS 
 
 

Introduction ......................................................................................................... 9 
 
Part One: A Theoretical Exploration of Postmodernism 

and Feminism 
Crossing Swords over Postmodernism ....................................13 
Feminist Thought, an Accomplice? ............................................17 
Phallogocentrism, Feminism  or Ego Desexualisation? ....23 
Gender Stereotypes, a Hindrance? .............................................32 
Transcending Reality .......................................................................36 

 
Part Two: Re-Presenting Stereotypes 

Beyond the Appearance of a Copy ..............................................41 
The Appointed Cynic ........................................................................59 
The Pseudo-CEO .................................................................................64 
Megalomania, thy Name is Jack ...................................................69 

 
Part Three: Sailing to No Man’s Land 

Undoing the Social Antlers ............................................................79 
The Fatherly Phallocent ric Standpoint ...................................83 
The Deconstruction of Habitual Nature ...................................85 
Escaping Oppression ........................................................................90 

 
Conclusions ......................................................................................... 97 
Works Cited ........................................................................................ 99 

 
 
 
 


